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* Pixar’'s 22 rule of great storytelling:
— http://infographicaday.com/emma-coats-22-rules-of-storytelling/

* As far as our brain is concerned, there is little distinction between a story and an experience

e A story is a character in pursuit of a goal in the face of a challenge. How the character tries
to resolve that challenge is the story

* What you leave out is just as important as what goes into a story

* ALWAYS look for stories and archive them for when needed

» Story’s cousins: Comparison, Analogy, and Metaphor

* You don't have to be exact to be accurate - people will have better recollection of broader
concepts than exact data

e Start with a Goal (and every detail must support the goal); Eliminate Bit Players; Avoid
Tangents; Stick to clear Turning Points; Details, Details...Separate the Good from the Bad

» Emotion unlocks decision making - if you want someone to do something, make them feel
something.
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